Abstract-The study is conducted to know the preference of customer with respect to Oman banking system. As everyone is aware that conventional banks playing a very dominating role in banking sector but due to some draw backs of conventional banking a new banking system emerges known as Islamic banking. In spite Islamic banking is new to Oman but the customer prefers to have all business transaction help from Islamic banks. The present study analysis to know the customer level of satisfaction in Oman which means that which banks satisfied the customer more by providing the facilities. The basic motive of this research to know the customer preference, customer level of satisfaction and Motivational factors towards banking whether Islamic banks or conventional banks. In this study, it is also found that which banking system is more satisfying with the services provided by the both banks.
INTRODUCTION
N the present scenario of banking, the banks are playing a vital role in our country, and it is hard to imagine life without banks. In order to maintain economic stability of a country the government does this through banking system by using "Monetary Tools". People need something that will provide benefits for the borrowers and depositors. The commercial banks found from a long time to serve citizen [Natrajan & Parameswaran, 2001 ]. However, the Islamic banks become the big competitor to the commercial banks. Islamic Banks have started playing a significant role in contribution to economy of Sultanate of Oman since 2012. Islamic bank aims to be the bank of choice for corporate, individuals and businesses alike offering a comprehensive suite of Shari'ah compliant banking solutions. Oman is the last country of GCC who started Islamic banking in 2010 through Royal decree .The central bank of Oman had awarded licenses to two banks, that is, Bank Nizwa and Bank Izz .later in addition to this, the other conventional banks may have or expected to start Islamic banking windows. The bank Muscat has lunched Meethaq its Islamic banking window while Ahlibank has launched Al Hilal Islamic banking services and NBO has started Muzun Islamic banking window.
Islamic Banking is a new concept introduced recently in
Oman. This research studies the level of satisfaction among the customers and about the services provided by the Islamic Banks in comparison with conventional banks. Research has been conducted on topic" A Comparative study of Customer Satisfaction of Islamic banks and Conventional Banks in Oman. The present research aim is to know the customer satisfaction of both the banks. Information has been collected from the customers of both banks through questionnaires and interviews and secondary data from text books and internet. Therefore the scope of my study will be limiting to banking sector.
In the present world the banks are doing number of jobs to offer a various products and services and also providing the newest and best banking facilities to its customers. In Oman, Islamic banks and conventional banks are facilitating their customers [http://www.iub.edu.pk].
Future and Scope
As per Ernst and young report a brave new world of sustainable growth 2011-2012, Islamic banking assets with commercial banks globally will reach$1. The purpose of Ali et al., (2011) research study was to focus on the customer satisfaction towards Islamic banking in Pakistan based on the different factors including service quality, product quality offered by Islamic banks, customer care level of Islamic banks, financial benefits given to its customers, competition with conventional banks, religion and market reputation. This study will help to understand the level of satisfaction of customers regarding Islamic Banks. Their findings shows there is a constructive association between factors and customer satisfaction in Islamic banking in Pakistan, although there is less awareness towards Islamic products but overall reputation of this sector is vested on its interest free factor which is prohibited in Islam. Moreover the trend of Islamic mode of banking is grooming due to the Islamic republic in Pakistan. People are more reliable on conventional banks. In spite the conventional banks are giving Islamic banking services to customers under a separate windows, the customers are having less awareness about the Islamic banking. This research gives an idea to Islamic banks to augment their image by conducting multiple awareness campaign about products and services offered by Islamic banks.
Ergeça & Arslan (2011) had identified the impact of the interest rates upon Islamic banks. This has become the key factor to understand the contribution of such institutions to the financial stability, designing monetary policies and devising a proper risk management. This studied examine and evaluate the impact of interest rate shock upon the deposits and loans held by the conventional and 
III. SIGNIFICANCE OF THE STUDY
The study is so significant because it find the relationship between Islamic and conventional banking in sultanate of Oman. The present research wants to know the Islamic banking are really functioning as per the sharia principles and also to know the customers are happy with the products and services given by the Islamic banks and Conventional banks. It's equally important to know the inspiring reasons which lead to the development of Conventional banks and Islamic banks in sultanate of Oman.
IV. OBJECTIVES OF THE STUDY
The main objective of this study is to know:  Customers' preference between Islamic banking and conventional banking.  Customer's level of satisfaction of both banks.  And also to know which banks satisfied more, by its services.
V. HYPOTHESIS
Ho: There is no Significance difference in the customer satisfaction of Conventional banks and Islamic banks.
VI. SCOPE OF THE STUDY
This study covers the customer satisfaction of Conventional Banks and Islamic Banks. The scope of this research was limited to banking sector. This study gives an overall idea to the research about the customer satisfaction, motivational factors and development criteria so on. 
VII. RESEARCH METHODOLOGY

Research Design
Descriptive research design was used for this research based on survey method [Kothari, 2004] .
Sampling Design
A stratified random sampling technique is used to find out the level of satisfaction of bank's customers regarding facilities provided by the Islamic banks and the conventional banks in Sultanate of Oman [http://ijaiem.org/volume2issue]. 
Sample Size
The inhabitants of this research consist of the customers of the Islamic banks and the conventional banks that are working in Sultanate of Oman. A sample of 80 bank's customer's was selected for this research. A total of 80 questionnaires were distributed among respondents to collect information. 80 % is the response rate that is rational for analysis of data.
Sample Unit
Sample unit comprise of customers of Islamic banks and conventional banks. Two bank customers were selected from Islamic banks and five from Conventional banks. Bank Muscat, National bank of Oman, Oman Arab Bank, Bank Dhofar and Bank Sohar were selected from Conventional banks and Bank Nizwa and Bank Izz were selected from Islamic Banks.
Data Collection Method(s)
Primary Data
A primary data is collected through surveys, questionnaires and interviews.
Secondary
Secondary data is a type of data which has already been collected in the past and it is known as second hand data. Secondary data include in this research from newspapers, journals, internet, and books.
VIII. DATA ANALYSIS METHOD
In the present study, data has been analyzed by t-Test. Data obtained from the respondent has been analyzed by SPSS package. T-test is used to find out the customer satisfaction of Islamic and |Conventional banks in Oman. To evaluate the level of satisfaction of both the bank customers, 22 questions were asked in the questionnaire and they are ranked as: 1=strongly disagree to 5=strongly agree.
Limitations to the Study
 The respondent took long time to answer the questionnaire  Different branches of Islamic banking could not be covered due to vast geographical location across the Sultanate of Oman.  Time was limited  Incomplete answer questionnaire was received. 
IX. RESULTS AND DISCUSSION
Independent Samples Test
X. CONCLUSIONS
The results of this study confirm that the customers of Islamic banks and Conventional banks have a positive relationship and also the customers of both banks are satisfied by their provided services. But the customers of Conventional banks are a bit more satisfied than the customers of Islamic banks which mean both are similar. The analysis of data proved that the financial benefit, interest on deposits and tough worldwide image were the reasons, that inspiring customers towards commercial banks. From the aspects of Islamic banks it's proved that the customers are encouraged because of interest free loan, Islamic teaching and sharia, awareness of Islam and religious up bring in the country.
XI. SUGGESTIONS
Islamic Banks can enhance more customers by introducing efficient marketing campaigns to increase the awareness about the product and services provided by them. It also helps to augment the understanding of bank customers about the quality of product and services offered by both banks. Especially manager should take quality initiative to improve their product and services by demographic characteristics of the customers.
XII. DIRECTION FOR FUTURE RESEARCH
 Due to time constraints, our sample size was restricted to 80 respondents only. A research study with greater sample size can be carried out on the relevant topic.  Survey questionnaire was the data collection instrument used in our study. Various other methods like focus groups, visual interviews, telephonic interviews etc. can also be used in order to get deeper insight in future in order to conduct a research study.  Our research study is in context with customer satisfaction of Islamic banks and commercial banks in Oman only. There is a scope to carry out the same research study in various other countries.  Research study can also be carried out in other areas relating to banking industry like customer satisfaction towards particular product offerings, criteria for selecting Islamic or commercial banks etc.
